
Snapchat: Why isn’t your brand on it?

Every now and then someone will write a post encouraging you to bandwagon on to the latest

trend in digital. This is such a post.

IPSOS MRBI says 11% of adults aged 15+ are on Snapchat in Ireland. I believe it’s probably a

good deal more. The data is there to show that for younger demographics, it’s not just Facebook

anymore. And these younger demographics marched Bebo, Instagram, mySpace and Facebook

into the mainstream. Right now, there are 350 Million photos or videos uploaded to Snapchat

every day. That’s about the same as the number of photos uploaded to Facebook and 5 times as

many as Instagram.

SNAPCHAT, THE SEXTING THING?

Get over yourself. People were sending silly pictures of themselves well before Snapchat but

Snapchat is seen as one of the enablers of this. Snapchat is a great little app that allows you to

send pictures or videos taken right now to your friends and they are guaranteed to

expire/evaporate in ten seconds or less when clicked on. You can write a teeny amount of text on

the image or video and draw on it too. The images are not on their phone, they’re not on the

Snapchat servers. Lost forever like tears in the rain. Ephemermal media they’re calling it.

https://www.google.com/url?q=https%3A%2F%2Ftwitter.com%2FIpsosMRBI%2Fstatus%2F373104866597404672&sa=D&sntz=1&usg=AFQjCNGqoxOeK9zlpSJs9cF8Dn51cmtpjw


If someone manages to take a screenshot, Snapchat informs you of this so you know not to trust

that person again. In extreme cases, when you basically hack into the phone and connect it to a

computer, you may find a picture in a temporary file on the phone but that’s it. Pretty safe really.

So your brand isn’t there, why?

Hardly any companies are using Snapchat in Europe to market, which is a shame. If one of your

core audiences are Irish people ages 15-20 then Snapchat is one place they’re at. Some

companies in America are using Snapchat to connect to the “right audience” and do stuff around

competitions and vouchers. Still, hardly any case studies right now. 16 Handles and Taco Bellare

rolled out again and again right now but that will change.

What some companies are doing to Market on Snapchat:

● Vouchers: Discount codes, 10% off vouchers. Show at till type things.

● Contests: Submit a picture type contests. Take a picture of a product and add a

comment.

http://www.google.com/url?q=http%3A%2F%2Fwww.vocus.com%2Fblog%2Fsnapchat-marketing%2F&sa=D&sntz=1&usg=AFQjCNFD0TXGec8yEkhIyk0rN-hHY7Rc2A


● Interactions: Just having a fun back and forth with users e.g. Holding a sign with

loads of people’s names.

● Exclusives: Tell Snapchat first before other channels. (A great way to build

numbers)

SNAPCHAT STORIES ARE MADE FOR BRANDS

Now that Snapchat has serious investment and it has a huge audience, it needs to commercialise

what they’re doing. Everything these days is about the timeline so Snapchat is now going to try

and do something with that. First comes creating something that end users will appreciate and

then they can make money off it later. Enter Snapchat Stories.

Snapchat Stories allow you to weave Snapchats you made into a piece of content that is viewable

for 24 hours. You can add to this Story any time you want and it gets tacked on to the end of the

story. When people log in, they can see in the timeline, any Stories from friends. This is mine:

This is a Vine of a Snapchat Story I made: https://vine.co/v/hXhiH06miA7

Some tips:

If you bung a load of photos or videos together on to your Story, they can become quite boring,



even if just a minute long. Make the shots snappy and have an actual story in place. This means

pre-planning for it. Use text in your Story to accentuate or explain the content. Fail fast and fail

cheap: Try things, mess about. It’s Snapchat, silly mistakes do disappear.

I await a band making a music video and sharing it as a Snapchat Story. 10 second bursts, it can

be done.

Snapchat Drawbacks

Right now Snapchat is mobile only and everything needs to be done through the mobile app for

iPhone or for Android. There are no official apps for businesses that can be used. You can’t

“officially” upload premade material to Snapchat so you can’t have highly produced content. (There

are obviously unofficial ways around this, same for Vine) I’m sure if you are a huge brand though,

there probably is a tool you can use for Snapchat that does allow uploading of pre-made video.

Vine definitely has this.

Law of diminishing returns

Like everything else before it, Snapchat Stories will work really well for the first while but as more

people and more brands start to saturate your timeline, they’ll become less effective. Same has

happened with Banner Ads, Google Ads, Facebook Ads and it will happen with Twitter promoted

tweets too. Get in early, make the most of it and then analyse what is coming next and be ready

for it.


