 Being productive on LinkedIn 
 
There are many ways of doing business on LinkedIn, here I’ve outlined three ways.
 
1. Your LinkedIn Profile
 
People will find you from what you put into your LinkedIn profile. They may try to connect with you to do business.  When you first join LinkedIn you’ll be asked to fill in a good deal of information about yourself so that your LinkedIn Profile is as complete as possible.

 
If you follow the suggestions from LinkedIn then you’ll be told you are at 100% or thereabouts. Most of the suggestions are valid and will aid in getting more people to look at your Profile.
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The more complete a profile, the more people will pay attention to it and connect with you. It makes sense for LinkedIn to encourage this as people will see LinkedIn as more valuable.
 
Before you go making any connections and try to get leads on LinkedIn, a good profile is needed. At a glance of your profile from finding it via Google, a LinkedIn search or an interaction on LinkedIn itself you need to inform people who you are, what you want from them and why they should pick you over others or trust you enough to connect with you.
 
 
Profile Checklist
A clear photo of yourself
A plain English pitch on what you can offer the person looking at your profile
A clear employment history
Recommendations (received and given)
Links to websites, Twitter, other online records
Some add their email address after their surname so it is easy to find, even by those not directly connected to them.
 
More on recommendations
When getting a recommendation, make sure that the recommendation is telling a story/case study of how you were helped that person out. How you helped is better than “very happy with their work”. A good recommendation will be better than any sales pitch.
 
Giving recommendations is a healthy use of LinkedIn as those considering doing business with you can see that you appreciate business from other business contacts and you’ve taken time out to make a recommendation
In the Name and “Professional Headline” section of your LinkedIn Profile, the field for Professional Headline seems short but you can fill in a lot of detail in it. Remember that this section can easily show up in Google search too so think of keywords you want to be found and use them in the Professional Headline.
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After editing you can see what the Headline looks like:
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2. Lead generation via searching
 
Using the search function on LinkedIn you can search the profiles of people for names, industry keywords or companies that people are working in. You can also search for jobs, search for companies by employee names or descriptions and you can also search LinkedIn Answers and LinkedIn Groups (which we’ll get to in a bit)
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You can refine the searches on the left hand sidebar, choosing what locations you want people from and how directly connected they are to you or to those you have a connection with.
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You will then be given a list of people and LinkedIn will tell you whether they are directly connected to you or connected via an intermediary or even a connection of a connection.
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If you click on the profile of this person there are a few ways of contacting them. .
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Adding someone to your network
 
LinkedIn will ask you how you know this person you’re trying to connect with. It’s expected of you that you know the person already instead of making a cold call with the connection request.
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You can include a personal note with the connection. The vast majority of people never use this space when requesting a connection. Use it. This is your pitch on why you will be a worthwhile contact and also try and arrange a follow-up call/email to discuss potential business.
 
Introductions
 
If you don’t know the person but want to connect you have the option of using the InMail premium service from LinkedIn or you can ask an existing connection of yours to do an introduction. Sometimes you might only be connected with someone who is connected with someone else who is connected with the person you are looking for.
 
A bit like pass the parcel, you can send your request via these parties until it gets to the person in question. Pick who you want to be your initial messenger.
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Include your pitch to the person you want a connection from and why you are worth connecting with. You will also be asked to supply a message to the intermediary on why you are looking for the connection. They are the ones who will resend the message and will need a good reason to do so. Explain why them passing on contact details will show them as connecting two people who can do business and so will be adding value by being seen as a connector.
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3. Using LinkedIn Answers and LinkedIn Groups
 
Both LinkedIn Answers and LinkedIn discussion Groups can be used to find business intelligence on your industry as well as sharing knowledge which if done correctly will build your reputation on LinkedIn and show off your expertise. This is good for generating inbound connections as well as finding potential experts that you might wish to connect to.
 
 
LinkedIn Answers
LinkedIn answers is a way for LinkedIn users to ask questions of their direct network as well as the wider LinkedIn userbase.
 
Using the same idea as searching for people and companies, you cans search for Questions people have asked in the Answers section of LinkedIn to see is someone looking for connections or information on a topic you have searched for.
 
[image: image12.png][Amswers « [aroentocn





 
When you do a search, you’ll get back details of what people asked in their questions and answers that other people left. There is great opportunity here to show off your expertise by simply answering questions with as much insight as you can. Don’t throw in a business pitch in your answer and tell people to contact you for more information. Be the person that is there to provide good information.
 
It’s not just the person asking the question that will avail of your information but everyone else too.
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LinkedIn Groups
 
LinkedIn Groups operate a bit like LinkedIn Answers. However they are dedicated spaces on LinkedIn designed for industry specific topics. There are 10s of 1000s of discussion groups for every niche. If one doesn’t exist, you can create one.
 
If you become a valuable member of a discussion group by being the person who shares insight then you will soon be the go-to person in that group and connections and referrals will flow.
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