Facebook for Business:
Facebook has gone from 7000 Irish users in January 2007 to 2.4 Million users in July 2012. Facebook started off as a network for college kids and the core look of the site is of a very clean interface which focuses more on information than the look. Most profiles on Facebook look almost the same with the only places on the profile where people can express themselves is on the Wall, the profile photo, the “cover image” and in various applications that people can add. There are 900 Million users of Facebook worldwide.
Getting started
Whether you want to join Facebook for Business or pleasure you first have to create a personal account which is called a Facebook Profile. If you want to register your business with Facebook then you do so via the Facebook Profile.
Facebook Profile/Timeline
A Profile is for personal use and you have to use your real name for your profile. A profile cannot be used to represent a business or brand as it is against the Facebook terms and conditions. When you create your profile, Facebook will ask you a great deal of questions and your details are stored on your profile. Advertising on Facebook works by targeting these details in the ads which is why what you look at on Facebook is not targeted but who you are. A Profile is also now being referred to as a “Timeline” as it saves all your activity in reverse chronological order.
Facebook and Privacy
There are dozens of different privacy settings on Facebook, mostly under Account and Privacy. Many of these settings default to "Public" seeing your details and Facebook's definition of "Public" is the general public including those not on Facebook, not just the people you are connected to directly. It is highly advisable to go through these settings on a regular basis and make sure they are locked down to a level you are comfortable with.

Facebook News Feed
Most activity on Facebook happens on your "News Feed". This is like a summary of all activity by people you have added as Friends on Facebook and Businesses/Organisations you have Liked on Facebook. 
Everyone's News Feed is unique to them. The News Feed displays a massive amount of information and activity and can be refreshed constantly. Everything anyone does on Facebook from uploading a photo to commenting on a photo to adding someone new as  Friend is shared with their connections. 
If you add someone as a Friend, all your existing connections see this. For certain demographics, the News Feed is their version of a Newspaper. All their news and information originates from here.
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Next to the Search option towards the upper left, is the notifications indicator. When someone mentions you, tags you in a photo, likes an update from you, you get a notification about it.
The below screenshot is taken from a study we did on activity on a Facebook News Feed - http
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HYPERLINK "http://mulley.ie/facebook/"/ and shows people pay a huge deal of attention to status updates from Friends and Brands as well as notifications. The shapes are where people look on Facebook.
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Facebook Profile view/Facebook Wall
As well as the News Feed, people will also leave comments on the Wall/Timeline of a Facebook Profile of a Friend. Leaving a comment is also known as "writing on your wall". 
Creating a Facebook Page
 
Facebook encourages companies not to create a Facebook profile for their brand, product or company but instead to create a Facebook Page which will give a company more control than a profile and can assign ownership of it to multiple people. If you create a Facebook Profile for your company or brand it will get nuked by them quickly enough and with it all the work you put into it. Register yourself on Facebook using a Profile, register your company with a Facebook Page.
 
One of the advantages a Facebook Page has over a normal profile is that you can get statistics on usage of the page. In addition you are able to send a message to everyone that is a “Fan” of the page without everyone being able to reply all. Something a profile does not offer.
 
Creating a Facebook Page is very easy. Simply to go the Facebook Page section of Facebook and choose Create Page or else use this direct link:  http
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This will bring you to the creation page. Choose what area of business you want your page listed under. They are mostly the exact same and the look of the Page will not be any different.
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If you choose Local Business or place it will ask you for a location of your business and it will verify that location with the Facebook locations database.
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Choose Get started
You’ll be asked to upload a photo, Like your Page and tell your friends about your new Page, do a Status update etc. Do not for now. It is better to have your Page well designed before alerting people that it exists.
Your skeleton Business Page
This is how your Page will look once it is set up. Under the green line is what the public sees and above it is the Admin section that only you can see. This section is for the admining and monitoring of your Page performance.
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Facebook Timeline image sizes
Facebook recently introduced the Timeline “look” for Business pages. Be sure to note the image sizes and background sizes you can now have by going here: 
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Convert your Facebook Profile to a Facebook Page
If you accidentally created a Profile instead of a Page for your business you can now convert your Profile to a Page. Please note that it will keep the name and your connections but you won't get to retain previous updates or other data. The tool is here:
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Sending out selective updates on your Facebook Page
 
 
To send out a selective update e.g. to Ireland only or to English speakers only, type your message into the Status Update box while on your Page and then click on the down arrow over the  icon of two people:
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Choose the Customise option:
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This pops up which allows you to be selective by country or language or both. Each option allows multiple options too. So multiple languages, multiple countries and some countries like the USA and UK will break down by City. Ireland does not break down by City, yet.
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There are predefined countries and languages. Choose yours. Remember who your audience is and who you want to get the message. Since you are sending a very targeted message use copy that will get interest. “To our Irish fans” etc.
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Choose your language too. The below selection will mean only those who live in either Ireland or the UK and speak German will see the update.
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Facebook Status Updates
When doing Status Updates on Facebook, try to have visual content. You can upload images, link to websites or YouTube videos which will display in a grey box as show below. Create content that will be engaged with and you can even ask questions or thoughts on your update. A like, a comment or a share catapults your content into the News Feeds of friends of those who have done the Liking, Commenting or Sharing.
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Facebook Promoted Updates
You can now pay to ensure that your Status Update gets seen by all your fans. Depending on your Like numbers, you might pay €5, €10 or €15 to have them seen. Not all of your fans will see certain status updates due to times they log in and if they have a busy News Feed. This option ensures they do. It can be worth doing this to restart a dormant Facebook Page or push a certain product or competition.
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Facebook Usernames
When your Facebook Business Page or Group gets 25 fans you can create a "username" for your Page which means you can have a short web address for it such as the one for Bord Bia which is Facebook.com/bordbia. Sometimes you may be allowed to skip the 25 Fans/Likes and get a username immediately. It depends on if you create Pages on a regular basis or not.
Once you have your 25 fans on your Business Page go to Facebook.com/username. Here you can choose a Username for your personal profile as well as any Business Pages that you admin.
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Choose "Set a username for your Pages" which is the second option. Be very careful you are not setting a username for your personal profile when you think it’s for the business.
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Choose which Page you want to set the Username for.
[image: image15.png]Your username has been set
You can now direct your frends to facebook. com/damienmulley.

Each Page can have a username.
Easly direct someone to your Page by setting a usemame fo it You wil not be able to ecitor transfer this username
once you setit.

Enter desired username.

Page name: 5]





Choose wisely as you will be using this on all your marketing to get people to your Business Page. Check availability and if it is available, choose and save this. You now have a username for your Facebook Business Page
Facebook Insights aka Analytics
Facebook Insights are under Admin Settings and show you how many people Like your Page as well as individual content you’ve posted. There is a huge amount of data stored about who uses your Page which can be used to measure your success on Facebook
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You can see how well an individual status update has done too. Reach means if it was loaded in someone’s News Feed. Engaged means they clicked on it. Talking about means they Liked, Commented or Shared it. Virality is % of those you reached that Talked About the update.
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Facebook Tabs
Creating a customised tab allows you to highlight offers, competitions, seasonal campaigns etc You can set your customised Tab to have Fan Only content so people have to Like the Page to see what is in the Tab.
Two guides on how to create cutomised tabs are available from here, they are also known as iFrames:
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HYPERLINK "http://blog.hubspot.com/blog/tabid/6307/bid/9883/How-to-Set-up-a-Facebook-Custom-iFrame-Landing-Page-Application.aspx"aspx
Facebook Like Button
Clicking Like on a Facebook Business Page makes you a fan and you get their updates. Clicking Like under an ad will tell your friends that you like that ad if the ad is shown to them. Clicking Like under a status update is a very weak interaction but still an interaction with someone or a Business on Facebook. This idea of Likes means that your positive interactions with a comment, a status or a Business will be seen by your friends. Facebook has now taken this idea and moved it outside to sites other than Facebook, including your own website and individual pieces of content on your website.  You can now put a Like button under every product in your online store or just a blog post.
To do this, you need to simply go to the Developers Section of Facebook and copy and paste some code:
http://developers.facebook.com/docs/reference/plugins/like
How to advertise on Facebook
So you want to run ads on Facebook for your business, whatever that business is? Thanks to Social Ads from Facebook you can target 400,000 people in Ireland that currently use the service in the same way that Google’s Ad system allowed you to target ads but even better than Google you can almost be sniper-like on how you target the ads. You can target by age, gender, work status, relationship status, college education and interests.
In this walkthrough, let’s pretend to advertise to UCD folks. All you need is a credit card and to spend a minimum of five dollars on your ad campaign.
1. You need to decide what your ad is going to be. We’re going to advertise jobs in McDonald’s to those in UCD.
2. So first go to Facebook

HYPERLINK "http://www.facebook.com/ads".

HYPERLINK "http://www.facebook.com/ads"com

HYPERLINK "http://www.facebook.com/ads"/

HYPERLINK "http://www.facebook.com/ads"ads
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3. Click on the big green button!
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4. Choose what website address you want to be clicked. Here it’s the job page on www

HYPERLINK "http://www.mcdonalds.ie".

HYPERLINK "http://www.mcdonalds.ie"McDonalds

HYPERLINK "http://www.mcdonalds.ie".

HYPERLINK "http://www.mcdonalds.ie"ie
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5. From here choose your audience. We picked 18-25 year olds that attend UCD.
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6. It said there were circa 1380 people from UCD on Facebook:
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7. Then write your ad and you can also include an image. The McDonald’s logo was chosen.
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8. You can also see a preview of what the ad will look like:
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9a. After this you can choose how much is to be spent and what times the ad will be shown. You can also pay per click or by views:
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9b. If you choose pay per views you have the option of also displaying the ad in the News Feed of people, something which will probably get you a lot more clicks and views since people actively scan and read their News Feed.
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10. Finally, review the campaign and pay up and off you go.
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Remember though that just because you can advertise and target specific people does not mean that you will get a lot of click throughs. You have to work hard on writing good copy and using good images to get the attention of a Facebook public that doesn’t seem to pay too much attention to ads. 
A Facebook user is different to a Google searcher is different to someone that responds to TV or newspaper ads.
